
Restaurant Row
Five or Six Players Rules Addendum
To play with five or six players, use the standard board along with the additional mat to add two more 
restaurants to the game.  Two additional six sided dice will be  needed, and additional white chips are 
recommended.  Make the following changes in game play from the standard four player game:  
1) �Have only two shopping trips per round instead of three. 
2) �Each restaurant can seat only four customers in their dining room.  Cross off one table in each 

restaurant of the four-player game board.
3) �In a six-player game, use the roll of a six-sided die instead of a four-sided die to determine the increase 

in the number of Customers. In a five-player game, use the roll of a four-sided die.
4) �Fill the employees section completely after every round instead of adding at most three. 
5) �Any restaurant can now take out a loan from the bank in between rounds if they wish, just like any 

other visit to the bank. Consider this Phase 9.
6) �The game can now also end if the Customer counter track reaches 30 customers.
The additional mat has the two extra restaurants, Cafe Au Lait and Chez Cher.  These restaurants have 
spots for their own bank deposits.  In addition to the mat, two extra privacy/reference screens should be 
made and assembled as well following the instructions below and two extra D6 dice should be added.
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per round
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Renovations
(Ambiance)

Renovations
(Ambiance)

Price (Max = +1):

=$5 =$11    
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Meat
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Meat

Vegetable
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café au lait
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Re
no
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tio

ns	12. Master Chef Ignore one food category and 
play one ingredient in a non-matching spot.

	11. Celebrity Chef Attracts the first Foodie if 
at least two ingredients are displayed. Has 
priority over renovations like Vegetable 
Garden, Barbecue, and Fish Tank.

	10. Sommelier Earn $2 more per customer; 
does not affect customer decisions

	 9.	Manager Allows a 4th staff member or 
feature. Is always paid $10/turn. Ignore the 
usual pay scale.

	 8.	Maitre D’ Attracts the first Executive if a 
restaurant has at least 1 renovation.

	 7. 	Pastry Chef Earn $1 more per customer; 
does not affect the customer decisions

	 6. 	Designer +1 Ambiance point per renovation 
purchased.

	 5.	Hostess Can seat one more customer/day†

	 4.	Bartender Attracts the first local.
	 3.	Consultant Sets price after seeing the other 

restaurants’ prices.†

	 2.	Sous Chef Allows player to buy 1 ingredient 
early at market price w/o having to go 
through an auction instead of normal trip.

	 1. 	Marketer Attracts the first Tourist if a 
restaurant has at least two stars.

1. Stock Resources 
2. Buy Resources
3. Set prices
4. Seat and serve 

customers/Word of 
Mouth

5. Collect Money/Pay 
Staff

6. Pay off loans/loan 
interest

7. Lay off any staff
8. Reset board

Cost	 Renovations (Amb.)	 Benefit
$50 Complete Renovation (6)† None
$40 Interior Decor (5) None
$30 New Furniture (4) None
$25 Place Settings (3) None
Cost	 Functional Renov. (Amb.)	 Benefit
$20 Patio Seating (2†) Seat +2 cust.
$20 Valet Parking (2) Earn +$1/cust.
$20 Walk-In Freezer (2)  Save 1 ing. 1 rd. 

instead of using.
$20 Dance Floor (2) 1st Scenester
$10 Vegetable Garden* (1)  1st Veg. Foodie if 

≥ 3  veg.
$10 Barbecue Grill* (1)  1st Meat Foodie 

if ≥ 2  meat.
$10 Fish Tank* (1)  1st Seafood lover 

if ≥ 1  seafood.
*These abilities are overridden by the Celebrity Chef.
† Not used for two player game. Patio - 1 removed.
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ns	12. Master Chef Ignore one food category and 
play one ingredient in a non-matching spot.

	11. Celebrity Chef Attracts the first Foodie if 
at least two ingredients are displayed. Has 
priority over renovations like Vegetable 
Garden, Barbecue, and Fish Tank.

	10. Sommelier Earn $2 more per customer; 
does not affect customer decisions

	 9.	Manager Allows a 4th staff member or 
feature. Is always paid $10/turn. Ignore the 
usual pay scale.

	 8.	Maitre D’ Attracts the first Executive if a 
restaurant has at least 1 renovation.

	 7. 	Pastry Chef Earn $1 more per customer; 
does not affect the customer decisions

	 6. 	Designer +1 Ambiance point per renovation 
purchased.

	 5.	Hostess Can seat one more customer/day†

	 4.	Bartender Attracts the first local.
	 3.	Consultant Sets price after seeing the other 

restaurants’ prices.†

	 2.	Sous Chef Allows player to buy 1 ingredient 
early at market price w/o having to go 
through an auction instead of normal trip.

	 1. 	Marketer Attracts the first Tourist if a 
restaurant has at least two stars.

1. Stock Resources 
2. Buy Resources
3. Set prices
4. Seat and serve 

customers/Word of 
Mouth

5. Collect Money/Pay 
Staff

6. Pay off loans/loan 
interest

7. Lay off any staff
8. Reset board

Cost	 Renovations (Amb.)	 Benefit
$50 Complete Renovation (6)† None
$40 Interior Decor (5) None
$30 New Furniture (4) None
$25 Place Settings (3) None
Cost	 Functional Renov. (Amb.)	 Benefit
$20 Patio Seating (2†) Seat +2 cust.
$20 Valet Parking (2) Earn +$1/cust.
$20 Walk-In Freezer (2)  Save 1 ing. 1 rd. 

instead of using.
$20 Dance Floor (2) 1st Scenester
$10 Vegetable Garden* (1)  1st Veg. Foodie if 

≥ 3  veg.
$10 Barbecue Grill* (1)  1st Meat Foodie 

if ≥ 2  meat.
$10 Fish Tank* (1)  1st Seafood lover 

if ≥ 1  seafood.
*These abilities are overridden by the Celebrity Chef.
† Not used for two player game. Patio - 1 removed.
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1. Cut

3. Fold 3. Fold

Privacy Screen Assembly Instructions
To make the privacy screen, print out the third page of 
this PDF on a card stock weight sheet.  You may either 
print the sheet again on the other side, or fold the sheet in 
half to create your menu/reference screen.  In either case, 
cut the sheets lengthwise to create the two screens.  Fold 
and crease the cut sheets to make the screen freestanding.

Additional Mat Assembly Instructions
To use the additional mat in the same way as the original 
game board, the mat should be laminated in order to be 
able to mark the sheet with the dry erase pen.  First, print 
out the mat page (P.2 of the PDF) using the best printer 
and paper that you have available.  Then bring the printed 
sheet to an office supplies store such as Kinko’s or Staples. 
Any such store should be able to laminate the sheet.
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